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§23.23
§23.23 Misuse of the words “ruby,”
“sapphire,” “emerald,” “topaz,”
“stone,” “birthstone,” “gemstone,”

etc.
(a) It is unfair or deceptive to use the
unqualified words ‘‘ruby,” ‘‘sapphire,”’
“emerald,” ‘‘topaz,” or the name of

any other precious or semi-precious
stone to describe any product that is
not in fact a natural stone of the type
described.

(b) It is unfair or deceptive to use the
word ‘‘ruby,” ‘‘sapphire,” ‘‘emerald,”
“topaz,” or the name of any other pre-
cious or semi-precious stone, or the
word ‘‘stone,” ‘‘birthstone,” ‘‘gem-
stone,” or similar term to describe a
laboratory-grown, laboratory-created,
[manufacturer name]-created, syn-
thetic, imitation, or simulated stone,
unless such word or name is imme-
diately preceded with equal conspicu-
ousness by the word ‘laboratory-
grown,”’ ‘‘laboratory-created,” ‘‘[manu-
facturer name]-created,” ‘‘synthetic,”
or by the word ‘‘imitation’ or ‘‘simu-
lated,” so as to disclose clearly the na-
ture of the product and the fact it is
not a natural gemstone.

NOTE TO PARAGRAPH (h): The use of the
word ‘‘faux’ to describe a laboratory-created
or imitation stone is not an adequate disclo-
sure that the stone is not natural.

(c) It is unfair or deceptive to use the
word ‘‘laboratory-grown,’” ‘‘laboratory-
created,” ‘‘[manufacturer name]-cre-
ated,” or ‘‘synthetic’ with the name of
any natural stone to describe any in-
dustry product unless such industry
product has essentially the same opti-
cal, physical, and chemical properties
as the stone named.

§23.24 Misuse of the words “real,”
“genuine,” “natural,” “precious,”
etc.

It is unfair or deceptive to use the
word ‘‘real,” ‘‘genuine,” ‘‘natural,”
“‘precious,’”’ ‘‘semi-precious,’” or similar
terms to describe any industry product
that is manufactured or produced arti-
ficially.

§23.25 Misuse of the word “gem.”

(a) It is unfair or deceptive to use the
word ‘‘gem’ to describe, identify, or
refer to a ruby, sapphire, emerald,
topaz, or other industry product that
does not possess the beauty, symmetry,
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rarity, and value necessary for quali-
fication as a gem.

(b) It is unfair or deceptive to use the
word ‘‘gem” to describe any labora-
tory-created industry product unless
the product meets the requirements of
paragraph (a) of this section and unless
such word 1is immediately accom-
panied, with equal conspicuousness, by
the word ‘‘laboratory-grown,” ‘‘labora-
tory-created,”’ or “[manufacturer-
name]-created,” ‘‘synthetic,”” or by
some other word or phrase of like
meaning, so as to clearly disclose that
it is not a natural gem.

NoTE TO §23.25: In general, use of the word
‘“‘gem’ with respect to laboratory-created
stones should be avoided since few labora-
tory-created stones possess the necessary
qualifications to properly be termed ‘‘gems.”’
Imitation diamonds and other imitation
stones should not be described as ‘‘gems.”
Not all diamonds or natural stones, includ-
ing those classified as precious stones, pos-
sess the necessary qualifications to be prop-
erly termed ‘‘gems.”

§23.26 Misuse of the words “flawless,”
“perfect,” etc.

(a) It is unfair or deceptive to use the
word ‘‘flawless” as a quality descrip-
tion of any gemstone that discloses
blemishes, inclusions, or clarity faults
of any sort when examined under a cor-
rected magnifier at 10-power, with ade-
quate illumination, by a person skilled
in gemstone grading.

(b) It is unfair or deceptive to use the
word ‘‘perfect’” or any representation
of similar meaning to describe any
gemstone unless the gemstone meets
the definition of ‘‘flawless’ and is not
of inferior color or make.

(c) It is unfair or deceptive to use the
word ‘‘flawless,” ‘“‘perfect,” or any rep-
resentation of similar meaning to de-
scribe any imitation gemstone.

APPENDIX TO PART 23—EXEMPTIONS
RECOGNIZED IN THE ASSAY FOR
QUALITY OF GOLD ALLOY, GOLD
FILLED, GOLD OVERLAY, ROLLED
GOLD PLATE, SILVER, AND PLATINUM
INDUSTRY PRODUCTS

(a) Exemptions recognized in the industry
and not to be considered in any assay for
quality of a karat gold industry product in-
clude springs, posts, and separable backs of
lapel buttons, posts and nuts for attaching
interchangeable ornaments, metallic parts
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